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by Dr. Franz Linser

Spas have to be seen as a mirror of
society. A Spa offers what life outside can't.
It is crucial for the sustainable success of spas
to understand the customers’ lives outside.
We need to find out what the real desires of
the potential spa customers are.

Our working and living habits have changed
dramatically. The current society is the first
generation in mankind that no longer works
physically. If not compensated specifically
with movement and workout in our leisure
time, the lack of natural behaviour and the
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misuse of our body by means of “not-use” lead
to imbalances - physically, psychologically
and socially.

People worldwide reacted similarly to this
change: having worked hard and not having
taken enough care of themselves, people
developed a strong desire to take time-outs,
to relax and to reload. This was the rise of the
classical pampering spa. Inhaling the warm
atmosphere, getting the good relaxing smells
and feeling the touching hands became the
antithesis to the cold and dehumanized world

outside. The pampering spa was designed to
make people forget about the outer world,

Needless to say, the kind of well-being
achievable with this strategy was wellness
for the moment. No improvements to take
home, basically. People, however, began
to ask for physical improvements as part of
their spa experience. What soon was to be
called medical spa was focussing on many
cases on improvements of the “surface’:
Botox, face-lifting and creams, This approach
touched the people’s problems; however, it






